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Shift in Ages of the Population:

SCAG Region

Population By Age Group
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Note: Percentages do not add to 100% due to rounding
Source: SCAG, Local Input/General Plan Growth Forecast, March 2010



Where iIs Population Growth Coming From?

Southern California Sources of 100.0%
Population Growth, 2000-2009 2,155,961

69.2%
1,491,022

30.8%
664,939

Births (less) Deaths Domestic Foreign Migration Total Increase

Source: State of California, Department of Finance, County Population Estimates and Components of Change by Year
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Shift in Ages of the Population:

Orange County

Population By Age Group
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Note: Percentages do not add to 100% due to rounding
Source: SCAG, Local Input/General Plan Growth Forecast, March 2010
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Demographic Trends

Household

Type 1960 2005 2040
HH with
Children 48%0 32% 2696
HH without
Children 52% 68% 74%
Single-
person HH 13% 31% 34%

Source: Dr. Arthur C. Nelson, Presidential Professor & Director of Metropolitan Research, University of Utah.




Market Trends

National Preference | Existing

Unit Type Total Share SCAG

Region

Attached 38% 42%
Apartments 14% 37%
Condos, Coops 9%* 24%
Townhouses 15% 39%

Detached 62% 58%
Small Lot (<7,000 sf) 37% 60%
Large Lot (>7,000 sf) 25% 40%

Sources: National housing preference based on a low range of surveys reviewed by Arthur C. Nelson “Leadership in a
New Era,” Journal of the American Planning Association, Fall 2006; existing per California Department of Finance, 2009

*Toll Brothers shifting product mix to 15% condominium; WSJ 12/06



Our Region Faces Major Water Challenges

SCAG Region Water Use (Acre-Feet Per Day)
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Oil Demand Expected to

Continue Increasing

World Marketed Energy Use
By Fuel Type, 1980-2030
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Sources: History: EIA International Energy Annual 2006 (June-December 2008).
Projections: EIA, World Energy Projections Plus (2009)



Higher Gasoline Prices

Impact Retail Spending

Gasoline Price and Driving Costs How Consumers React to
47% High Fuel Prices
4.09
Cost of driving for one year : £
—8— Retail gas prices per gallon (B 31%
24%
20%

’ $4,302

$1.15
$1,915
$1,210
Jan 2002 Jan 2006 Jan 2008 July 2008 Drive less Cut vacation Dining out Spending less Delay major
and travel less on clothing purchase

= A household will spend over $4,000 to drive for one year, more than
double the driving costs in 2006.

* The increase in gas prices since 2006 has cost U.S. drivers more than $360
billion per year in driving costs.

= Economists estimate that nationally, for every one cent increase in
gasoline price, spending in other areas will decline by one billion dollars.



SCAG Region Energy Facts

23+ million gallons of

petroleum consumed daily

15% electricity generated from

renewable resources

20% increase in vehicle fuel

consumption in last 10 years



SCAG Region Fuel Consumption

112% 37.7

InCrease

> from 1990
|
5 to 2030
: 19.9
o additional
= million
=

17.8 gallons

per day
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Source: California Department of Transportation, Division of Transportation System Information. (December 2006).
California Motor Vehicle Stock, Travel and Fuel Forecast.
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Four Counties 1,150 Track Miles 900 Cars 109 Million
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MEASURE R RAIL TRANSIT

San Fernando Valley East North/South,
Rapidways and/or Arterial Bus

Speed Improvements* 5 SYLMAR
(118)
San Fernando Valley North/South, )
Canoga Extension ¥
(170
SFV 1-405 Corridor WARNER NORTH
Connection CENTER HOLLYWOOD
liol &
Westside Subway to Westwood* 405
Wilshire BRT
SANTA 0
MONICA

Regional Connector*

Expo LRT Phase |
Under Construction

and Expo LRT Phase II* Metro Green Line
Extension to LAX* L/[

North County Crenshaw Corridor* (

i
XLANCASTER

&) PALMDALE
(i38)

to South Bay Corridor*

Metro Green Line Extension

Metro Gold Line Foothill Extension
to Glendora

PASADENA

—

\0= Metro Gold Line Eastside Phase | |—

: Metro Gold Line Extension Phase Il
y Alignments to be determined*

West Santa Ana
Branch Corridor*

Existing Fixed Guideways/
Transitways

Adopted Metro Rapid Network
Funded Transit Projects
Partially Funded

* Alignments to be determined
Partial list



What we’ve learned

Perfect storm of change
— Demographics

— Water and energy

— Investment

Need to get many things right all at once:
— Integration of outcomes and disciplines

— Short term gains and long term goals

— Finance structure

— Governance structure



Where are we going?

Outcome oriented governance vs.
prescriptive programs

Using knowledge to make decisions vs.
using knowledge to avoid decisions (or,
sometimes you have to make tough
choices)

Driving change by unleashing creativity,
efficiency, and value



For more information
please contact

Hasan lIkhrata
Executive Director
Ikhrata@scag.ca.gov

ké SOUTHERN CALIFORNIA
N ASSOCIATION of GOVERNMENTS

WWW.Scag.ca.gov
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